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Market Research Brief
Define the project before collecting anything. A brief that fits on one page keeps the study honest.
Objective
	PROMPT
	YOUR ANSWER

	Decision this research feeds
	e.g. Q1 pricing review

	Primary research question
	e.g. What would current customers pay for the add-on?

	Secondary questions
	

	What we already believe (assumptions to test)
	


Method and scope
	PROMPT
	YOUR ANSWER

	Method (survey / interviews / desk research)
	

	Sample and audience
	

	Timeline and deadline
	

	Budget and resources
	

	Owner
	


Output
	PROMPT
	YOUR ANSWER

	Deliverable format
	e.g. Five-page report plus readout call

	Audience for the findings
	

	Date findings are needed by
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